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s Model Generation®, Alexander Osterwalder, Wiley 2012,
ation.com
Commons Attribution-ShareAlike 3.0 Unported License.
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« Sales & Marketing strategy: There is no one-size-fits-
all template

« Today: Analytical approach to identify the most
feasible growth strategy and technology platform for
your business, based upon

I. Differences between typical B2C and B2B buyer’s
journeys

2. The «Job-to-be-done»: Marketing, sales and
customer service

3. Technology stack (CRM)
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Registration and networking

Welcome remarks, by Inger Tone @degdrd, Stavanger
Chamlber of Commerce

F rog ru m How to build a sales and marketing strategy that

helps your startup company to grow?
Break and making new business friends.

Case examples from other companies: Best practices
for websites, digital marketing and sales

How to select the right technology stack (CRM) for
sales and marketing.

Best practice in the audience, sharing experiences, by
all

Individual questions and open discussions, by all.

Closing
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Eirin Rosand

/ years experience from digital marketing for
various companies.

Bachelor, Media Production. Master,
International Marketing.
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@yvind Jacobsen

Forretningsradgiver og daglig leder

25 years experience from digital marketing,
sales and innovation in travel, tech and energy
industry.
Master, International Marketing and Leadership.

Connect on Linkedin.

Mer om @yvind.
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.

Leadify’s existence is based upon a simple

observation:

- People have fundamentally changed the way we live, work and buy
services and products. Still, many companies do marketing and sales
just like before

We work with small, medium and large companies

within energy, technology, manufacturing industries
- Together, we innovate their marketing, sales and customer service

Leadify delivers end-to-end strategies, solutions and

services: Websites, inbound marketing, sales and
customer service

Together with HubSpot (US), we offer one of Norway'’s

leading strategic capacities and the world’s leading
technology platform in our industry.

HubSEbt

SOLUTIONS PARTNER PROGRAM
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What is...

Marketing is..
..an action taken to bring attention to a business'
offerings

Sales is..
-the activities that lead to the selling of products or
services in exchange for money

Service is..
-the support you offer that helps customers have a
great experience using your product or service
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A good Sales & Marketing
strategy is your guide to...

Get attention from your target
audience!

Sell to your best fit prospects

Make your customers happy
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Do NOT start with selecting tools!

M a I'te(:h M a p aninitistive by W chistmartee & eMortechTribe
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Start with the
customer!



'
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Mad Men: Nixon Meeting, Red In The Face
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Your customers: The decision makers

What are your most important sources of information?

* Respondenter som deltar i innkjep av tjenester og produkter pd jobben

Internett (sgkeresultater pa Google, Bing m.fl.)

Kollegaer og eget nettverk

Nettsider til leveranderer

Radgivere (vavhengige)

Medier (aviser, TV, radio m.m.)

Sosiale medier (artikler, diskusjonsfora, kommentarfelt m.m.)
Kontaktpersoner hos leverandgrer

Tester og annen dokumentasjon (vavhengige)

Offentlige organer (tilsyn, myndigheter o.l.)

Referanser (uttalelser fra andre brukere av produkt/tjeneste)
Interne systemer (databaser, kataloger o.1.)

Ingen av alternativene over

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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T to speak
with a sales rep before they have to
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You: The sales rep

"Hva synes du er vanskelig i salg” (flervalg)

Finne nye prospects (potensielle kunder) _ % M

\r $Lu

DEN STORE UNDER.
Komme tidlig nok inn i kundens kjepsprosess (riktig timing) _ +&u. SOKELSEN Ay

F& kunden til & forsté fordelen med vért produkt/tjeneste ) MA\RKEIDSF

ORING,
Identifisere riktige kontakter [personr:is} hos bedriften | sA‘LG OG SERV'CE

INORGE

Bygge gode relasjoner (komme pd innsiden)

Fa lov til & levere tilbud (kvalifisere seg som
tilbyder/leverander)

Vinne avtalen (closing)
Vet ikke/ikke relevant

0% 0% 20% 30% 40% 60% T0% B80%
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SR

60 - 90 % of buying processes starts with a search

75 % of searches are gene

70 % has a preferred solu

ic ‘[how to...]’, 15% ‘[ product]’'jand 10% brand “[ XYZ]*)

on/approach before they talk tp a sales rep
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- Challenge No.I:
Connect with prospects and customers throughout their

buyer's journey
Only 4% of potential

How to get found and connect customers are ready to be
with these? sold to

Awareness Consider- Decision
stage ation stage stage

Kilde: Forrester
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Short story:

Customers have gone digital.

You'll need a strong digital
presence to get found,
become trusted and sell
better to your future
customers.

B2B buying journey
lllustrative

Contact With a
Fomer Colleague

l Feasibility

CEO End-User Raview
Turnover € jnput ¥
Wab I

Budgat

Executive )

Presentation

Wisit

Supplier

Purchasing Rules
COwverrule Group Decision

)

Budget Lagal Flag

Cut
(—I Capital
Procurement Review

Board
End-User

. . Input
: ﬁ Web Trends Report ; Social Media
O
™ vL ) seareh Roviewed > Webste  gonyersation

Problem Requirements Supplier
identification building selection

Content
Shared

Resaarch the Problam Jv Poar

Web Misalignment Group  Discussions
—_ 9

Search on Problem Diagnostic Cnling Virtual

Discussion
Misalignment Buying wlv
on Solution Consultant Expert
ey ion - e

Deployment

4 White Paper 4~ Supplier _T o RFP
Download Web Websita ErE —> Response —
Ind dent . Search Visit Comparison
ndepende Overwhalming Searc Online
Online Information About J

Linkedin Demo

White Paper Scope
Download

Buying

Live Supplier —5 Group

Damoa Debate

Suppliers Mor °_
Buying Guide Inform ation
Download Needed From

Sales Reps

Business

CaseData Purchase

Unavailable

decision

Gartner.
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How to build a sales and
marketing strategy that helps
your startup company to grow?
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Seminars?
Webinars?
Socialbusiness events?
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RVOGEAR

PROPULSION FORTHE FUTURE =

Servogearis a leading manufacturerof (pntrollable Pitch Propeller Systems for high-speed vorkboats, fast ferries,
offshore vessels and yachts. Our tailor mfde solutions provides our customers with a uniqueffpombination of speed and
thrust.
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Meny

Program  Leie Tou Q u Produksjon  Folk pa huset

o '|Q‘ ¢¢

Rural Tapes + support:
Skykula

Torsdag 01.12.2022, kl.20:00

Les mer

Hele programmet

Kjgp billett =

NA KAN DU SGKE OM
OVINGSLOKALE PA TOU

P& Tou jobber vi med & muliggjore ideer,

skape nye referanser og impulser,
tilrettelegge for samarbeid og gi
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You will (probably)
eed them all

Yourstraweay ISTHoW You put themj tegether
tOMateh the way peopleisuy.
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1. What is your ultimate Marketing Goal?

Marketing Goal:
Direct demand (purchase)

Consumer Market (B2C).
Products. FMCG (Retail).
Short buyer’s journey

Emotional. Personal status
I-to-many communication

End result: Customer takes Decision
to buy

Marketing Goal:
Generate Leads (sales opportunities)

lilsieliye Busi Market (B2B) and high-end
. usiness Marke and high-en
Marketing Consumer Market (B2C).
(Lead Gen.) Long buyer’s journey. Considered.
Content

Marketing
igelaleliate)

‘Outbound’

(Lead Gen.)
End result: You get in ‘pole position’ to
sell and close deal
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2. How does your customer’s buyer’s journey look like?

Small everyday
purchases

Impulse/habit based

Small purchases on B2B
Grocery and kiosk trade
(FMCG)

Cconsumer
Products

High interest Information and

emotion based
Shorter buying process

B2C products: E-commerce,

clothing, shoes, sports,
books, electronics

Long-term
high interest

Information based.
Repeated/
Continous purchase

B2B niches: Software,
hardware, industrial service
and equipment suppliers.
B2C niches: Car, boat efc.

Low Interest

Information based
Repurchase/
Continous purchase

B2B niches / projects:
Industrial consumables and
services - banking,
insurance, pension, debft
collection, accounting,
electricity

Short-term
high interest

Information based
one-time purchase

B2B projects: Real estate
(purchase/lease), ships,
engines, control systems,
modules, infrastructure,
building & construction B2C
projects: House, cottage etc.
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3. Digital sales and marketing strategy in 2023

First, you need to

UNDERSTAND

that the internet has
transformed the
purchasing proccess
forever.

2] S

Thus you need to Next, you need to Then, create a

HELP OWN CONVERSION

the customers through a digital communications STRATEGY
the purchasing process channel, where you that takes the customer
and make relevant, high gather helpful content of from an intial interest, to a
quality content available. high value to your more concrete interst in
customers. buying.

This entails that you invest in an

INTEGRATED & AUTOMATED SYSTEM

which allows you to take advantage of the real-time data

Lastly, you need to align and adjust your

MARKETING- & SALES PROCESSES

in order to take full advantage of the digital opportunities

Making it possible to collect
REAL-TIME DATA

on the customers digital
behaviour, which can
then be utilised in order to
pull the customers closer
towards making a

purchase.
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Best practices for
websites, digital
marketing and sales



B2C: Work to be done (Path to purchase)

Upsell/Cross-selling Attract Ideal Customers and Personas

Customer satisfaction Search/Google SoMe (various) E-mail

Other channels
Support/Service/LCS

Convert B2C
Avilability/SLA

Website/FAQ Articles
Onboarding

(use product/service)
Webshop (and/or physical store)

Deal/Purchase
Search product

Payment receipt

Confirm basket Select product(s)
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B2C: Website with webshop

Website WebShOp True 1talian Flavor. Finest Quallt

-
1
-
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B2B: Work to be done (Path to purchase)

- Goadls and Processes through your digital buyer’'s and customer journey

Upsell/Cross-selling Attract Ideal Customers and Personas

Customer satisfaction Search/Google SoMe/Linkedln E-mail

Other channels

Support/Service/LCS Convert B2B

Website/Blog Arficles

Avilability/SLA
Content Offers

Onboarding Qualify/nurture

Deal/PO Contact

Proposal/Close Connect/(dis)qualify

Goal Setting /(dis)qualify Explore /(dis)qualify
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B2B: Website with blog for lead generation to sales

Website Lead generator

(Sllele)
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B2C Examples

- Webshop and/or physical store



Tou Scene
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Program  Leie Tou Produksjon  Folk pa huset
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Rural Tapes + support:
Skykula

Torsdag 0112.2022, kl.20:00

er

Hele programmet

Kjgp billett -

NA KAN DU SGKE OM
GVINGSLOKALE PA TOU

P& Tou jobber vi med & muliggjere ideer,
skape nye referanser og impulser,
tilrettelegge for samarbeid og gi
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Siddis Gelato

True ltalian Flavor. Finest Quality.

Endiess search for the best varieties of ingredients. Respect for traditions. Finest quality gelato - |1ke |t
has to be
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Last med WEA-ppen

= ‘I“EA’ Q efre 53] A Heil Logg inn eller regi, QO &

Produkter Rom Inspirasjon Jul pd IKEA GD Skriv postoummer [m] Velg varehus

IKEAs julekalender 2022

Snart er det endelig jul igjen og v har fyit alle lpkeene |
Julekaienderen med gode tibud for deg som er efler bilr IKEA
Family-mediem, Her kan du finne julegaver til supre priser med nye
tiEbud hver dag frem il julaften. Xom og oppdag julen hos oss!

Torsdag 22. desember:

SYMFONISK tridlas bokhyflehayttaler
IKEA FAMILY-pris: 999,

Ord. pris: 1.299 -

Finn julegaver til dem du er glad i
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B2B Examples

- Blog for lead generation



« «They ask, you answer»
 Help customers through their buyer’s journey,
until they are ready to talk with a sales rep

—7
SERVOGEAR
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A great website and blog/webshop can
become your best, digital sales rep - 24/7/365

A
SERVOGEAR

Feaw oW 13 Lot b2 o3

THE PROPULSION ACADEMY | :osesror
(v i CERE W ) wgutTg 0 @
et » L b

WELCOME TO THE PROPULSION ACADEMY, STAY
UPDATED WITH OUR KNOWLEDGE ARTICLES.

e T eatTTD P achurer ot O
offshore vessels and yachts. Our tailor mad
= thrust.

-SRI~ S,

POTENTIAL FUEL

i SAVINGIN
CONVERTING
FROM WATER JET

Bacazss of s ink 20 the overall pecformuance of e vesssl
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‘
@ futu re PROBUCTS HIGHLIOHTS ABOUT US T INSIGHTS COTACT SEARCH

PRODUCTION NS

The Drilling Rig Optimization Blog

Future Production'solves your
challenges

Tired of one.siZe fils all?’ AsK Future Productionrto'help you Improve your
operational efficiency

Contact us
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@ future

PROSUCTION MY

The Drilling Rig Optimization Blog

Where Rig Managers, Technical Managers and other Drilling Professionals
go to learn and share their insights

Non-Productive Time Satety (HSE)

Increasing Safety With ADS in
Emergency LMRP Disconnect
Situations

Septemded 13 2022

The oll and gas Industty ks contingously evolving,
and expectations to efficiency, satety and
environmental awereness continue ta increase in
Road Mo

Pros and Cons of Standard vs Tallor-
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sa”t}bh‘s OUR PRODUCTS = APPLICATIONS ~ REFERENCES TECNOLOGY MOG ~ ABOUT » CONTACT US

The Process System
Performance Blog

SEE THROUGH VESSELS AND PIP|

Sentech has been a leading provider of level profilers and water cut meters to the global Oil & %as
Industry since 1995 N E o §

r: B g
e | e ,ﬂ"..
e & 1%
nipt SN0 B LW

LEARN ABOUT OUR TECHNOLOGY

Nothing hurts Oil & Gas companies more than produced water
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Sentech AS

. The Process System
Performance Blog

&

Wiater Cut Meter for FPSOs and Easy Oil is Gone - Stay Ahead of 4 Criteria You Must Consider Do you harve any questions? |
Deep-Water Applications the Problems and Competition Before Selecting a Water Cut =mhappy o ep

Al Nobel Prigze winner n Econoanc The espan phases of a typca

Scences, Paul Kiugsman, staled - hygdracarhon Seid can be separmad istp 3 Segarating waler ficm ol angd gas has
FProductvay isnt everythung phasas - e aany c Wi Shce we slated oning for ol
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g STIMLINE SOLUTIONS ¥  AFTER SALES/SUPPORT  INSIGHTS NEWS  ABOUT  CONTACT

Digital Well Management Blog

INTELLIGENT INTERVENTIONS

AUTOMATICALLY

Transform Well Intervention and Completion Operations with Innovative Software and Products.

SOFTWARE AND PRODUCTS
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SOLUTIONS v AFTER SALES/'SUPPORT INSIGHTS NEWS ABOUT CONTACT Q

S STIMLINE

EMAIL*

DIGITAL WELL MANAGEMENT BLOG _

Where Energy professionals come to increase their knowledge within
planning and execution of Well Intervention and Completion
operations.

Please tick off befow 10 consent to cor which aleo
mples that Stimine may shore your personal date ond contact you regarding
SOnvicR, SURPONT Mnd resevant Maket CoMmUNICETon

W vex | agree

TOP FIVE METHODS TO AVOID
PROBLEMS DURING WELL
INTERVENTION

Well Interventions are becoming a focus for energy companies looking
to maximize the production of existing wells in times where
environmental concerns over drilling new wells are increasing.
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S STIMLINE

DLUTIONS v AFTER SALES/SUPPORT
«They Ask, You Answen

TOP FIVE MErHODS TO
AVOID PROBLEMS
DURING WELL
INTERVENTION

Well Interventions are becoming a focus for energy companies looking to maximize the
production of existing wells in times where environmental concerns over drilling new waells
are increasing.

Ptanning for these Interventions and recording data from the operations is still often a
manual 1ask which perpetizates typical problems such as miscommunication and
subsequent delays fixing the issues, affect the entire process.

In this blog, we will elaborate on the challenges and problems that are common during Well
Intervention, and look at the methods that can help avoid such problems.

INSIGHTS

NEWS

ABOUT CONTACT Q
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New Paper: Improve Your Well
Intervention Planning?

r Improvesment Potential 12
ou Nead to Consiger (Chackiist)
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S STIMLINE

SOLUTIONS v AFTER SALES/SUPPORT INSIGHTS

Discover your improvement potential

Well interventions are becoming more of a focus for energy companies looking to
maximise the production of existing wells in times where environmental concemns
over drilling new wells are increasing.

Planning for these interventions is still often a manual task. This document
investigates how digitalisation of the process can reduce planning time and
significantly reduce errors from use of unapproved data.

Furthermore, the document explores
three methods which can be used to
Improve Well Intervention planning:

( b STIMLINE

« Continuous Improvement Cycles
« Digital Work Processes
« Collaborative solutions

Finally, the checklist includes 12
important questions to determine your
Improvement potential within well
Intervention planning.

FREE DOWNLOAD

DIGITAL WELL MANAGEMENT BLOG EMAIL SUBSCRIFTION
(ENGLISH)

_VINSTANT

. WEEKLY

MONTHLY

Phwannt Sam (I |imhiien $3 Comamt 1113 U 200 by w0(] (U twmcy Toiey wheh iien

rrpmen et DI boan 1y stineed oo premmniil dnnln el s oeitaet W e ey

T L e e T e NI

Ve | sgrmr*

DOWNLOAD

NEWS ABOUT CONTACT Q

Signal to Sales Rep.
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How to select the right
technology stack (CRM)
for sales and marketing?



NOW you can start looking at tools ©
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B2C: Work to be done (Path to purchase)

Upsell/Cross-selling Attract Ideal Customers and Personas

Customer satisfaction Search/Google SoMe (various) E-mail

Other channels
Support/Service/LCS

Convert B2C
Avilability/SLA

Website/FAQ Articles
Onboarding

(use product/service)
Webshop (and/or physical store)

Deal/Purchase
Search product

Payment receipt

Confirm basket Select product(s)
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B2C: Website with webshop

Website WebShOp True 1talian Flavor. Finest Quallt

-
1
-
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B2B: Work to be done (Path to purchase)

- Goadls and Processes through your digital buyer’'s and customer journey

Upsell/Cross-selling Attract Ideal Customers and Personas

Customer satisfaction Search/Google SoMe/Linkedln E-mail

Other channels

Support/Service/LCS Convert B2B

Website/Blog Arficles

Avilability/SLA
Content Offers

Onboarding Qualify/nurture

Deal/PO Contact

Proposal/Close Connect/(dis)qualify

Goal Setting /(dis)qualify Explore /(dis)qualify
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B2B: Website with blog for lead generation to sales

Website Lead generator

(Sllele)
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One example to get
| the jobdone



Q English v & Contact Sales Q, Gotomyaccount Customer Support About v

HUbS@bt Software Pricing Resources v ‘ Get started free

HUBSPOT CRM PLATFORM ‘ ‘

Powertul,
not overpowering

Finally, a CRM platform that’s both powerful and easy to use. Create : 444 69

Contacts creatod New contacts by source Lifecycle stage totals Marketing qualdied leads by original source

delightful customer experiences. Have a delightful time doing it. " ‘ & 9318%

Blog post total views Landing paga tatal,..

Get a demo Get started free 1 0 1 R v
‘ 50,812 428,376

AT% ¥V 2.78%

Get started with free tools, or get

more with our premium software,

€Y Want to chat about HubSpot?
I'm here to help you find your
way.

The CRM Platform Your Whole Business Will Love Q
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Website in HubSpot CMS

Content Management System

- Software to create and operate professional websites
Content management software that's flexible for marketers,
powerful for developers, and gives your customers a
personalized, secure experience.

* Features
+ Includes hosting, flexible themes, dynamic content, drag-
and-drop page editing, memberships, and more

All powered by a CRM platform that allows you to build
seamless digital experiences for your customers.




Marketing hub

Attract Attention - Convert More Leads - Report & Customize

+ Allyour marketing tools and data — all under one roof
Marketing software to help you attract the right audience,
convert more visitors into customers, and run complete
inbound Mmarketing campaigns at scale — all on one
powerful, easy-to-use platform.

- Features

« Attract visitors through blogging, social media, ads, and
more
Convert visitors into customers with landing pages,
email, marketing automation, ABM, and more

« Track ROI with revenue attribution reporting. All powered
by the customer data in your CRM to enable
personalization at scale

H/then branch:

Contact opaned Webinar Follow-Up #

Delay the next action for two days Send email Schedule Meating (7

5,000 contacts 32% click rate
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Sales hub

Start Conversations - Deepen Relationships - Manage Your Pipeline

+ Your sales process in one place, finally

Powerful sales software to help teams close more deals, deepen
relationships, and manage their pipeline more effectively — all on
one connected platform.

- Features
 Includes a fully featured sales CRM, sales engagement tools, ——e ,
quote and CPQ functionality, reporting and analytics, and more | e BUYING ROLE SCHEDULED

+ The ability to seamlessly integrate with more than 1,160 tools in
HubSpot's App Marketplace.

2

PAGE VIEWS NEW CONTACTS EMAILS SENT
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Service hub

Deepen Customer Relationships - Connect to the Front Office- Drive Team Efficiency

+ The Service Tools You Need to Put Customers First
Customer service software that helps you deepen customer
relationships, connect to the front office, and drive team
efficiency. Service Hub is easy to use and connected to HubSpot's ~ o ,
full CRM platform to help you deliver authentic service and put R O aiisaa®
the customer first. =

-~ v 8

Hi there,

Features : I recently placed an arder but I
recently placed an arder but I'm not

Includes conversational tools, a shared inbox, help desk N mi'"wmwoueh?"n::«fm
. receipt, Any way you could look It up

a UtomGtIOh for me and resand the confumation?

Knowledge base functionality, customer feedback and custom Thank you!

surveys, reporting, a customer portal, playbooks, and more pet

All powered by a CRM to give your business one unified view of

each customer interaction
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® English & Contact Sales Q Login CustomerSupport About v

HUbS@bt Software ~ Pricing Resources -

Grow better with the right plan.

Pay for what you need (when you need it).

Products & Plans Bundles

Free Tools Marketing Sales Customer Service CMS Operations

Start growing today with HubSpot's free tools.

Get access to all of HubSpot's free marketing, sales, customer service, CMS, and operations tools.

Get started free

“ g
FREE MARKETING TOOLS: FREE SALES/CRM TOOLS: FREE SERVICE TOOLS: FREE CMS TOOLS: FREE OPERATIONS X
TOOLS: Need help finding the right plan
v/ Forms v Live chat v/ Ticketing v/ Drag-and-drop editor for your business? I'll connect
« Datasync you with a team member who
v/ Email marketing v/ Conversational bots v/ Calling SDK v/ Mobile optimization can help. @
v/ Historical sync
v Ad management v/ Team email v/ Email scheduling v Blog
v Default field mappings
v/ Landing pages v/ Customizable quotes v/ Live chat v/ Standard SSL certificate

 Shared inbox v Callina SDK « Shared inbox v Weahbsite naces
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& Contact Sales Q Login CustomerSupport About ~

Get started

9 English v

Software ~ Resources

HubSpot

Pricing

Grow better with the right plan.

Pay for what you need (when you need it).

Products & Plans Bundles

@ HubSpot

CRM Suite Create a Bundle

Need help finding the right plan for your
business? I'll connect you with a team
member who can help. @

CRM Suite

Includes free tools, plus:

4 ® 4 ce

Marketing Hub Sales Hub Service Hub CMS Hub

o What questions can we help with?

Operetions Hub

Get access to every Starter, Professional, or Enterprise product, bundled together at a discounted rate. See bundled pricing details 2

Each plan comes with unlimited free users @ Calculate your price |,
HubSpot uses the information you provide to us to contact

you about our relevant content, products, and services. You
may unsubscribe from these communications at any time. For
more information, check out our privacy policy.

tars st Starts et Starts ¢
€41/mo ‘ ) €1,474/mo e €4,593/m¢
Starter billed ot €552 €497 /yr Professional billed st £40.582 €17,692/yr Enterprise biled at€55.122/)  \vrite 2 message 4

Essential marketing, sales, customer service, CMS,

Pay Upfront
Commit annually

and operations software.

Pay Monthly
Commit annusily

Advanced marketing, sales, customer service, CMS,

Pay Upfront
Commit annually

and operations software.

Pay Monthly
Commit annually

Our marketing, sales, customer service, CMS, and

operations software.

“% Add free live chat to your site
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B NorSkifer

Skifer
Her far du ny skiferstein til ditt prosjekt

= Vakkert; slitesterkt og miljevennlig.

Veiz sidfertype og be om tilbud >

= LEADIFY
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Contacts Coaversations Marketing « Sales Service Automation Reports Asset Mackotplace -

Marketing |

Marketing Performance

SESSIONS NEW CONTACTS

12 : 47
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L LEADIFY Tienester Kunder Kunnskop Omoss Nyhster O Disiies  Ruomow

Hjelp leads og kunder & finne
deg

Vaer B28-markadssjafen med nettsider og digital morkedsfonng som effektivt cker saiget

L mboxind Therwtinn
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Seller’s Initia
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